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In 1954, Tom Violante Sr. purchased a small butcher shop to focus on high wﬁsé - _‘:'E'%'. :_@ ij

quality products and friendly neighborhood service. 70 years later, Holiday ]
Market is an award-winning gourmet market and proud leader in their » e =
community.

In 2011, his son Tom Jr., recognized an opportunity seized it with passion,

creating a sushi program that services his customers at the same high level
they expected at his grocery store. That program has grown strategically,

focusing on building relationships and servicing other independent grocers.
We now have over 200 retail locations.

Our secret sauce is selecting store partners who share the same core
values, including the desire to co-create the path to success and continued
improvement as we do.

SUSHi @ KABAR
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